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Background & Research Objectives

ÁThe Institute for Inspection, Cleaning and Restoration Certification (IICRC) has 

served as the industry guardian for the cleaning, inspection and restoration service 

industries for more than 30 years. The IICRC helps ensure that consumers have 

access to trusted and trained cleaning professionals by establishing and monitoring 

education programs and standards for these industries. 

ÁThe IICRC solicited Harris Interactive to conduct a survey about cleanliness of the 

home and of indoor flooring.

ÁThe objectives of the study are to:

ïDetermine the types of flooring that homeowners have in their homes

ïGauge homeownerôs frequency of cleaning their indoor flooring

ïUnderstand homeownerôs perception of the cleanliness of floors to their familyôs 

health

ïUnderstand how homeowners manage wear and tear caused by pets and 

children

ïUnderstand floor cleaning habits during the holidays
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Methodology

ÁAn online survey was designed using the following criteria:

ïUnited States resident 

ïAges 18 and over

ïOwn their primary place of residence

Á Interviews, averaging 17 minutes in length, were conducted between October 29 

and November 2, 2007, among Harris Poll Online panelists. A total of 1,155 

respondents qualified and completed the survey.

ÁData were weighted to be representative of the U.S. population on the basis of age 

by gender, age, education, race/ethnicity, region, household income, number of 

adults and children living in the household, and propensity to join an online panel. 

With a probability sample of this size, one can say with 95 percent certainty that the 

results have a statistical precision of ± 2.9 percentage points. However, this was not 

a probability sample.
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Respondent Profile

Gender % Length of Time in Current Residence % Education %

Men 49 Less than 1 year 5 HS or less 38

Women 51 1 to less than 5 years 28 Some college, no degree 21

5 to less than 10 years 23 Assoc. degree 9

Age % 10 to less than 15 years 13 College degree 20

18-25 8 15 to less than 20 years 8 Some grad., no degree 3

26-35 16 20 years or more 22 Grad school 9

36-45 18

46-55 24 Own Pets % Income %

56-65 18 Yes 63 <$35,000 19

66+ 17 No 37 $35,000-$74,999 29

$75,000-$124,999 25

Own or Rent Primary Residence % Types of Pets (among those with pets) % $125,000 or more 14

Own 100 Dog 65 Decline to answer 13

Rent 0 Cat 55

Other 0 Other 16 Ethnicity %

White 77

Type of Primary Residence % Have Children % Black or African American 8

House 87 Yes 38 Hispanic 10

Condo / Townhouse 8 No 62 Asian or Pacific Islander 1

Apartment 1 Native American or Alaskan Native 1

Other 5 Region % Mixed racial background 1

East 21 Other race <1

Levels in Home % Midwest 24 Decline 3

Yes, multiple levels 48 South 33

No, single level 52 West 22
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Key Findings

Á Indoor Flooring, General

ïCarpeting is the most commonly used floor covering in U.S. homes. The majority of U.S. 
homeowners have bedrooms, living rooms, offices/dens and family rooms that are 
carpeted.

ïThe primary advantage of carpet is that itôs comfortable, according to half of U.S. 
homeowners. One in seven also say carpet looks good. The biggest drawback of carpet is 
that it shows soil. A quarter of U.S. homeowners say there is no disadvantage of using 
carpets.

ïRelative to other surveyed flooring surfaces, carpet is deemed to be the least durable, with 
U.S. homeowners expecting an average life of 8.2 years. Stone, marble and wood are 
expected to last the longest, averaging 15 years or more in expected durability.

ïThree quarters of U.S. homeowners have replaced their flooring, with nearly six in ten 
homeowners saying they have replaced carpets. The top three reasons for carpet 
replacement are wear, redecorating and soiling/staining issues.

ïThe average annual budget for maintaining and cleaning floors is $197. One in four US 
homeowners saying they donôt have a budget, a quarter have a budget of $100-$199, and 
a third  have a budget of $200 or more. 

ÁRugs

ïNearly two thirds of U.S. homeowners use rugs over their current flooring ïmost notably 
over wood flooring but also over tile floors and carpets.

ïCompared to general maintenance clean and vacuuming, rug cleaning is done less 
frequently by U.S. homeowners.
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Key Findings

ÁChildren and Pets

ïWhen asked specifically how they manage wear and tear caused by children, more than 

half of U.S. homeowners who have children say they do nothing extra, cleaning normally 

as they would. About a quarter use rugs in high traffic areas, while two in ten say their 

children do not cause wear and tear.

ïWhen asked specifically how they manage wear and tear caused by pets, four in ten U.S. 

homeowners with pets say they do nothing extra, cleaning normally as they would. Two in 

ten use rugs in high traffic areas, while four in ten say their pets do not cause wear and 

tear.

ÁMaintenance & Cleaning

ïSeven in ten homeowners maintenance clean their floors at least once a week. About the 

same percentage vacuum their carpets at least once a week. When it comes to deep 

cleaning their floors (polishing wood or marble, cleaning carpets, etc.), however, U.S. 

homeowners do it with less frequency ïnearly half deep clean their carpets and 45% deep 

clean other hard surfaces at least once every six months.
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Key Findings

ÁProfessional Cleaning

ïSix in ten U.S. homeowners have never hired a professional cleaning service to clean their 

carpets, while more than nine out of ten have never hired professional help for hard 

surfaces.

ïAmong those who have hired professional help to clean their floors, the majority depend on 

referrals from friends, followed by the phone book at a distant second. Cost and quality of 

workmanship are primary factors in selecting professional cleaning services. U.S. 

homeowners expect to pay about $79 per room for professional cleaning.

ïOver half of U.S. homeowners say that it is extremely or very important for the cleaning 

company they hire to be certified and trained by a professional trade organization.

ÁHousehold Cleaning Products

ïAlthough half of U.S. homeowners do  not know if they currently own cleaning products 

that are designed to be environmentally-friendly, nearly six in ten say they would be likely 

to purchase green products that are safe for the environment.
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H A R R I S   I N T E R A C T I V E 9

Key Findings

ÁHealth & Allergies

ïEight in ten U.S. homeowners see a direct relationship between the health of their families 

and the cleanliness of their floors. 

ïA third of U.S. homeowners say someone in their household suffers from some form of 

indoor allergies. Half of these homeowners believe that the type of flooring used causes or 

aggravates allergies.

ïWood floors are seen to be the most effective in controlling allergies and most effective for 

improving indoor air quality. Carpets are seen to be the least effective in minimizing 

conditions that aggravate allergies.

ÁHolidays

ïThis holiday, more than half of U.S. homeowners do not anticipate doing anything different 

compared to any other time of year in terms of cleaning their carpets/floors.

ïThe living room and kitchen receive the most mentions for being the most difficult to clean 

parts of the house during the holiday season.
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Detailed Findings:

Indoor Flooring, General 

10
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H A R R I S   I N T E R A C T I V E 11

Current Flooring 

Á Carpets cover most of the rooms in the average American home. 

ï More than six in ten U.S. homeowners indicate that their bedrooms, living rooms, offices/dens and family rooms are carpeted. 

ï Six in ten also cover their hallways with carpet (59%) and more than three in ten have carpeted basements (37%).

Á There is not a single dominant flooring surface for dining rooms and kitchens. 

ï 39% of dining rooms are carpeted, 29% have wood floors, and 11% have tile floors.

ï 29% of kitchens have tile floors, 25% have linoleum floors, and 14% have wood floors.

Carpet Wood Tile Stone Granite Marble Linoleum Laminate Vinyl  

Bedroom(s) N=1140 80 16 3 1 <1 <1 1 3 1

Living room N=1091 65 23 6 1 <1 <1 <1 5 1

Office / Den N=611 68 20 5 1 <1 <1 <1 2 2

Family room N=580 63 19 9 2 <1 <1 1 5 1

Hallways N=1001 59 24 10 1 1 1 2 5 1

Dining room N=880 39 29 11 2 <1 1 7 6 5

Basement  N=506 37 2 7 12 2 0 3 2 4

Bathroom(s) N=1131 14 4 42 3 2 2 19 5 16

Entry way / Foyer N=652 10 31 29 4 2 4 5 6 6

Kitchen N=1139 4 14 29 2 1 <1 25 9 15

Library N=70 53 32 6 0 0 1 1 <1 0

BASE:  HAVE THIS TYPE OF ROOM IN THE HOUSE

Q505 What type of flooring do you currently have in each of the following rooms?  Please select all that apply.
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H A R R I S   I N T E R A C T I V E 12

Desired Flooring
Carpets are the preferred for bedrooms and family rooms. Tile is the 

most preferred for bathrooms and kitchens. Many prefer wood for 

their dining rooms.

BASE:  HAVE THIS TYPE OF ROOM IN THE HOUSE

Q500 If you could have any type of flooring in your home, what would your preference 

be in each of the following rooms?  Please select one type of flooring per room.

Carpet Wood Tile Laminate Marble Stone Granite Linoleum Vinyl  

Bedroom(s) N=1140 68 25 3 3 1 1 <1 <1 <1

Family room N=580 50 32 8 5 1 1 <1 1 1

Living room N=1091 49 38 5 4 1 1 <1 <1 <1

Office / Den N=611 47 38 6 4 1 1 1 1 <1

Hallways N=1001 41 39 8 5 2 2 <1 1 1

Basement  N=506 41 8 11 2 1 9 3 3 4

Library N=70 40 47 5 <1 1 0 0 0 2

Dining room N=880 22 49 11 7 3 2 1 3 2

Bathroom(s) N=1131 8 4 53 2 6 5 2 9 10

Entry way / Foyer N=652 6 35 26 5 9 10 2 2 3

Kitchen N=1139 3 18 37 6 5 7 3 13 8
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Advantages and Disadvantages of Using Carpet
Comfort is a primary advantage to owning carpet while soiling is a 

big drawback

Á The vast majority of homeowners who use carpet 

in their home cite comfort as the primary 

advantage. One in seven also say they use 

carpets because it look good.

Á The primary disadvantages of using carpets are 

that it shows soil and is hard to maintain, 

according to homeowners. A quarter of 

homeowners say there are no disadvantages of 

using carpets.

BASE: OWNS CARPETING, N=1015
Q510 What is the primary benefit, if any, of using carpet in your home?  Please select one.

Q512 What is the primary disadvantage, if any, of using carpet in your home?  Please select one.

Advantages

Disadvantages

52%

14%

9%

5%

4%

4%

2%

9%

<1%

0% 20% 40% 60% 80% 100%

It's comfortable

Looks good/appearance

It absorbs sound

Ease of maintenance

Affordable

It absorbs heat

It hides soil

Other

No benefit

41%

23%

4%

2%

5%

25%

<1%

0% 20% 40% 60% 80% 100%

It shows soil

Hard to maintain

It doesn't look good

Too expensive

It's uncomfortable

Other

No disadvantage
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Selecting New Flooring
When selecting new flooring, more than four in ten are 

extremely/very likely to pick a color and texture because it is easy to 

maintain

Á Almost half of U.S. homeowners (45%) are either very or extremely likely to choose a certain color or texture because it is easy to 

maintain. Another 26% are fairly likely to choose color/texture because for ease of maintenance.

BASE: QUALIFIED RESPONDENTS (N=1155)

Q604 When selecting new flooring for your home, how likely are you to pick a certain color or texture because itôs easy to maintain?

Extremely likely 

16%

Fairly likely

26%

Somewhat likely

22%

Not at all likely

7%

Very likely

29%

Å53% of female 

homeowners are 

extremely/very likely to 

choose color or texture 

for ease of maintenance 

vs. 38% male 

homeowners.

Å55% of Matures (those 

born before 1946) are 

extremely/likely to do 

this as well, more so 

than Echo Boomers or 

Gen Xers.
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Flooring Lifetime Expectations
Hard surface flooring is expected to outlast carpet by a long shot

Á U.S. homeowners expect their carpets to last, on average, 8.2 years. By comparison, they expect all other hard flooring surfaces to 

last, on average,12.6 years, with 43% saying hard flooring surfaces should last 20 years or more.

BASE: QUALIFIED RESPONDENTS (N=1155)

Q520 How long do you expect the following types of flooring in your home to last? 

5%

2%

26%

36%

14%

5%

5%

7%

0% 20% 40% 60% 80% 100%

Less than one year

One year

2-5 years

6-10 years

11-15 years

16-19 years

20 years or more

Not sure

Carpet All Other Hard Surfaces 

3%

4%

17%

30%

28%

11%

43%

10%

0% 20% 40% 60% 80% 100%

Less than one year

One year

2-5 years

6-10 years

11-15 years

16-19 years

20 years or more

Not sure

Average*: 8.2 years Average*: 12.6 years

* Average is calculated by taking the midpoint of the ranges. In 

the case of ñless than one yearò, 0 years was used. In the case 

of ñ20 years or moreò, 20 years was used.
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Flooring Lifetime Expectations, continued
Stone, marble and wood floors are seen to have the longest 

durability 

Á Of the various kinds of hard flooring surfaces, U.S. homeowners expect stone and marble floors to last the longest (16.6 years and 16.3 years, 
respectively).

Á Wood floors and tile floors are also expected to be durable ï15.7 years for wood, and 15.0 years for tile.

Á Relative to other hard surfaces, U.S. homeowners expect shorter durability for linoleum and vinyl floors ï8.7 years and 9.2 years respectively ïbut 
still expect linoleum and vinyl floors to outlast carpets. 

Wood (N=488) Laminate (N=202) Vinyl (N=285) Linoleum  (N=401)

Less than one year

One year

2-5 years

6-10 years

11-15 years

16-19 years

20 years or more

Not sure

1%

2%

6%

11%

14%

7%

53%

6%

Tile (N=597) Stone (N=115) Granite (N=35) Marble (N=43)

Less than one year

One year

2-5 years

6-10 years

11-15 years

16-19 years

20 years or more

Not sure

BASE: QUALIFIED RESPONDENTS (N=1155)

Q520 How long do you expect the following types of flooring in your home to last? 

2%

12%

23%

30%

8%

18%

7%

<1% 2%

5%

17%

36%

21%

8%

5%

6%

6%

3%

20%

32%

16%

4%

8%

10%

1%

2%

6%

13%

19%

7%

46%

7%

4%

1%

6%

3%

10%

6%

59%

12%

9%

0%

2%

16%

10%

2%

44%

17%

10%

0%

6%

8%

5%

65%

5%

<1%

Avg: 15.7 years Avg: 11.9 years Avg: 9.2 years Avg: 8.7 years

Avg: 15.0 years Avg: 16.6 years Avg: 14.1 years Avg: 16.3 years

* Average is calculated by taking the midpoint of the ranges. In 

the case of ñless than one yearò, 0 years was used. In the case 

of ñ20 years or moreò, 20 years was used.
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20%

35%

11%

4%

2%

2%

26%

0% 20% 40% 60% 80% 100%

Within past 12 months

Within past 1-5 years

Within past 6-10 years

Within past 11-15 years

Within past 16-20 years

More than 20 years ago

Never

All Respondents (N=1155)

Flooring Replacement Choices
The vast majority have replaced their flooring, with carpets topping 

the type of flooring that has been replaced

Á Nearly three quarters of U.S. homeowners have replaced some type of flooring in their home. Among these homeowners, nearly six in 

ten have replaced their carpets, followed by an equal percentage who have replaced their linoleum, tile, vinyl, and wood floors. Stone, 

marble, and granite floors are the least likely to have been ever replaced.

BASE:  QUALIFIED RESPONDENTS (N=1155) 

Q515 When did you or someone in the household last replace the flooring in any room of your home? 

BASE: HAVE REPLACED FLOORING IN HOME (N=838)

Q516 What type of flooring did you replace? Please select all that apply

58%

18%

16%

16%

11%

6%

1%

1%

1%

3%

0% 20% 40% 60% 80% 100%

Carpet

Linoleum

Tile

Vinyl

Wood

Laminate

Stone

Marble

Granite

Other

Replaced Flooring (N=838)


